
 
 

 

 

IRIS GERTNER MORYOSSEF - CURRICULUM VITAE 

 

Date and place of birth: March 20th, 1963, Israel   

Address: Kibbutz Harrell, POB Shimshon  

Phone Number: +972-522-684968 

I.D Number: 058047689 

Military service: 1983-1986   

 

 Academic Education  

 

2009 – 2014       Ph.D. begun at Haifa University, continued and completed at Pecs University,    

International Program 

                             Dissertation subject: Predictive factors in fashion involvement of first time   

                             mothers concerning their newborn's clothes.  

1992–1995      MBA at University of Tel Aviv, Recanti Business School of Management,                            

Department of Business Management, specializing in marketing management 

and organizational behavior  

1989- 1992          B.Sc. at Tel Aviv University, the School of Life Sciences  

                             Department of Molecular Biology  

 

Academic Employment 

2010 -present    Member, the department of Service Organization Management,  

                            Hadassah Academic College.  

                           Was selected to be first rate lecturer for the third year. 

2014- 2016   External lecturer, Ariel university, (courses of consumer  

                               behavior and, business strategy)   

2008- 2010      External lecturerr, Tel Aviv Yafo Academic College, Peres Academic College:  

(courses: Principles of selling, service marketing, business plan, business 

entrepreneurship) 

2005-present     Center for Continuing Education, Bar-Ilan University, Head of Academic  

                            Studies in marketing courses. 

 

 



 
 

Relevant Activities 

 

2010-2012 Anglo-Saxon College for property management and operation of learning centers 

• Determining a business plan for the College 

• Establishing and operating the Anglo-Saxon Property College 

• Developing an advertising array for the College and its products 

• Managing and motivating staff per predefined objectives   

2004-present: Select "corporation - Marketing consultancy for Israeli private and government  

                        organizations, focusing mainly on areas of consumption:  

• Strategic planning and SWOT analysis for organizations   

• Identifying marketing-operational strategies for diverse populations 

• Determining advertising strategies for organizations 

• Organizational consultancy on service and sales 

2006-present:   Small Business Authority: Establishing a call-in help center for Female Owned  

                           Businesses:  

• Identifying special needs relevant to female enterprises 

• Assimilating the methodology amongst nurturing centers around the 

country 

• Developing unique courses and workshops for female entrepreneurship 

• Preparing business plans for female owned businesses 

 

List of Courses Taught 

 

• Social networking and traditional marketing. 

• Business plan. 

• Entrepreneurship and creation of value  

• Generic strategies. 

• Service management of marketing. 

• Consumer behavior. 

• Principles of communication marketing  

• Creating a winning team in the organization  

• Marketing research  

 

 



 
 

 

Research and Personal Skills 

1. Identifying resources 

2. Performing experiments 

3. Compilation, presentation and analysis of statistics and quantitative research 

methodologies 

4. Peer group discussion 

5. Identifying an appropriate research strategy and method 

6. Collaborating with fellow researchers 

7. Presenting complex academic arguments in a form accessible to diverse audiences. 
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7. I was selected as a reviewer of MTAR global illuminators. By this privilege, I participate 

in the scientific & review committee of the advisory board and participate in the National 

& International research projects of Global Illuminators as a special consultant. 

(Membership ID is ISM-1230-IR-16)  
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